
The early ’60s were running, I was approximately 3 years old, and 
precisely at that very moment I went through my first brand 
experience. Far from being related with toys, milk, baby bottles, etc. 
this experience was related with a gas station brand. Back then, going 
for fuel meant adventure, riding, seeing aircrafts, visiting grandparents 
(and having some chocolate).
The interesting part here is that this relationship was built with a 
specific brand, not just any brand.

Looking back and after 20 years of professional background, I recall 
those moments, the emotions and the link created… all of which still 
remain.

There was a relationship with the brand and an endorsement of values 
with that company as from some behaviors shared with my parents.

I grew up, I learnt, and I became Partner of Arthur D. Little, later 
Executive Director of FutureBrand… Today CEO of Allegro 234… and that 
intuitive quality I had when I was a child, today is my professional 
activity. … Very personal.

I try to convey what I learnt and I learn from what I do, teaching 
Strategic Marketing and Branding for post-graduate programs in the 
Pontifical University of Salamanca and other Universities and Business 
Schools where I have been kindly invited; writing articles further 
published by Harvard-Deusto and DEP just to mention a few 
publications. There have been Congresses in different countries as well.

I have been lucky to work for different companies, in more than 20 
countries worldwide. … America, Europe, Asia Pacific… so much and so 
little.

I am an Industrial Engineer, MBA and now back to the cloisters in 
pursue of a PhD … all of these tunes which make a small symphony.
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Some companies where I’ve run projects prior to the Allegro 234 Era.


